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This book provides an in-depth under-
standing of the analogy between mar-
keting and religion: how an effective
marketing campaign makes consumers
construct an entire worldview with a
corresponding ethos regarding an ad-
vertised commodity, which results in
exceptional consumer loyalty and high
profit margins.
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The politician Aldo Moro was abducted
and killed in 1978 by the terrorist organi-
sation the Red Brigades. The media then
stylised Moro as a ‘state martyr’. This
volume deals with the highly topical
question concerning the performativity
of this concept in the tension between
democratic states and terrorism.
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